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ABSTRACT

Purpose/thesis: The aim of this article is to present and critically analyse the methodolo-
gical assumptions underpinning The Euromedia Ownership Monitor (EurOMo) project,
designed to identify levels of transparency in media ownership across European Union
Member States and to assess risks to such transparency arising from ownership structures,
political-economic relations, and the digital transformation of media systems. Concept/
research methods: The study presented in this article is based on a comparative qualita-
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tive-quantitative analysis employing an original Risk Index, which enables the operatio-
nalisation of transparency levels across five dimensions: ownership structures, economic
control, governance, relationships, and public policy. Data were obtained from publicly
available registers and administrative databases, and subsequently standardised and ag-
gregated in order to reconstruct ownership chains and identify beneficial owners. In its
latest edition, the research sample has been expanded to include entities operating on
digital platforms, and risk assessment has been introduced at the level of individual me-
dia institutions. Results and conclusions: By presenting findings from the application of
the EurOMo methodology in the case of Poland, the article demonstrates a differentiated
level of media ownership transparency, with the highest risks identified in the sphere of
relationships between media, business, and politics. The analysis also shows that the for-
mal availability of data does not automatically translate into their analytical usability, due
inter alia to the complexity of ownership structures, the fragmentation of sources, and the
phenomenon of “structural opacity”. Cultural and institutional factors (particularly the
legacy of a “culture of secrecy” in Central and Eastern European countries) also remain
significant constraints on transparency. Originality/value: The article contributes to the
development of methodologies for monitoring media systems by presenting a standardised
and scalable analytical tool aligned with the principles of the European Media Freedom
Act. EurOMo enables not only the diagnosis of transparency levels but also the identifica-
tion of structural risks to media pluralism within hybrid information ecosystems and in the
context of the growing role of digital platforms.
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